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RESEARCH

This research presents listening as an 
element of communication that must be 
managed in organizations, which face a 
society that is constantly changing.

OBJECTIVE

TOOLS

The research is done through an analysis that is 
carried out from the theory and which               
summarizes the main contributions made from the 
discipline of communication

RESULTS

This study aims to show what are the most 
relevant characteristics and elements of organi-
zational listening to date.
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This research on listening proposes as a           
contribution to the discipline of communication a 
de�nition of what organizational listening is.
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